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A generous baker’s dozen t ips for small  businesses 
buying promotional advert is ing products.

 1 . Work  w i th  a  t rus ted  d i s t r i bu to r  pa r tne r…  one  who  has  e xpe -
r i ence  nav i ga t i ng  t he  hund reds  o f  t housands  o f  p romot i ona l  
p roduc t s  and  know ing  wh i ch  o f  t hose  w i l l  be  o f  v a l ue  t o  you r  
p ro spec t s  o r  cus tome r s .  An  e xpe r i enced  pa r t ne r  w i l l  a l so  
be  ab l e  t o  he lp  w i t h  b rand ing  i deas  you  m igh t  ha ve  ne ve r  
cons ide red .

 2 .  Dete rm ine  your  budge t  and  your  pu rpose  f o r  buy ing  a  p ro -
mot iona l  p roduc t .  T hough  you  may  have  s t a t ed  you r  budge t , 
a  consu l t a t i v e  r ep re sen ta t i v e  can  show  you  good , be t te r  
and  bes t  i t ems  t ha t  a l l ow  you  de te rm ine  t he  d i f f e r ence  a  
p r i ce  d i f f e r en t i a l  m i gh t  make . Wha t  do  you  w i sh  t o  ach i e ve  
w i t h  p romot i on  p roduc t  g i v eaways  o r  campa i gns?  You  don ’ t  
wan t  t o  nega t i v e l y  a f f e c t  y ou r  b rand  and  r epu ta t i on  w i t h  
l ow -qua l i t y  p roduc t s  i n t r oduc ing  you r  company .  On  t he  
o the r  s i de , y ou  don ’ t  wan t  t o  spend  e xces s i v e l y  on  p roduc t s  
t ha t  w i l l  no t  be  u sed  o r  ha ve  ve r y  l im i t ed  l onge v i t y  un less  
the y  a re  pa r t  o f  a  sho r t - t e rm  d i r ec ted  campa ign .

 3 .  A l w a y s  c o n s i d e r  y o u r  t a r g e t  d e m o g r a p h i c  w h e n  c h o o s i n g  
p r o m o t i o n a l  g i v e a w a y s .  A  b a b y  b o o m e r  m a y  p r e f e r  a  c a l e n -
d a r  b e f o r e  H o l i d a y s , w h i l e  a  m i l l e n n i a l  w o u l d  a p p r e c i a t e  a  
t e c h  a c c e s s o r y . I f  y o u  a r e  w o r k i n g  w i t h  a  v a r i e d  d e m o g r a p h -
i c , a  m i c r o f i b e r  c l e a n i n g  c l o t h  c o u l d  b e  a  p r o d u c t  y o u  
c o n s i d e r  a s  m a n y  p e o p l e  w e a r  g l a s s e s  a n d  p e o p l e  o f  m o s t  
a g e s  h a v e  e l e c t r o n i c  d e v i c e s  a n d  m o n i t o r s .

 4 .  Don ’ t  wa i t  un t i l  j u s t  be fo re  an  e ven t  t o  o rde r  you r  
p roduc ts .  You  o f t en  may  r e ce i v e  be t t e r  p r i c i n g  and  a  w ide r  
cho i ce  o f  p r oduc t s  i f  y ou  ha ve  y ou r  p r epa ra t i on  conc l uded  
we l l  be f o r e  y ou r  e ven t . Make  su r e  y ou r  d i s t r i bu to r  pa r t ne r  
has  de t e rm ined  i n ven to r y  i s  a va i l ab l e  f o r  t he  p roduc t , co l o r, 
imp r i n t  t y pe , and  s i z e  ( i f  app l i cab l e ) .  I n  some  cases  t he r e  
may  be  a  r un  on  i n ven to r y  t he  da y  be f o r e  y ou  make  you r  
pu r chase .  Mos t  i t ems  a r e  imp r i n t ed  o r  emb ro ide r ed , no t  
made  t o  o rde r  a t  f a c t o r i e s . A vo i d  r u sh  cha r ge s .

 5 .  A l l o w  s u f f i c i e n t  t r a n s i t  t i m e  f o r  c o s t  s a v i n g s .   Yo u r  
d i s t r i b u t o r ’s  p r o d u c t  p r o p o s a l  s h o u l d  i n c l u d e  p r o d u c t i o n  
t i m e  A N D s h i p p i n g  t i m e .   A n  i t e m  o r d e r e d  f r o m t h e  We s t  
C o a s t  c a n  o f t e n  t a k e  4  d a y s  a f t e r  s h i p p i n g  t o  a r r i v e  o n  t h e  
E a s t  C o a s t , b u t  a l m o s t  a l l  p r o d u c t s  w i l l  b e  a r r i v i n g  f r o m a  
s h i p p i n g  p o i n t , n o t  a t  y o u r  l o c a l e .

 6 .  When  poss i b l e , wo rk  w i th  a  d i s t r i bu to r  pa r tne r  who  has  
i n -house  g raph i c  des ign .  An  i n - house  g r aph i c  des i gne r  

can  be  i n va l uab l e  i n  t u r n i ng  a r ound  i deas  and  p roo f s  and  
e xped i t i n g  y ou r  o rde r  p r oces s  t o  t he  manu fac tu r e r s  who  a r e  
p roces s i ng  y ou r  j ob .

 7 .  C o n s i d e r  c o - o p  a d v e r t i s i n g  a n d  s p o n s o r s h i p  a t  e v e n t s .  
M a n y  s u p p l i e r s  m a y  h a v e  c o - o p  p r o g r a m s  a n d  w i l l  s h a r e  
c o s t s  a n d  a  s m a l l  a m o u n t  o f  t h e  s p o t l i g h t  w i t h  y o u  w h e n  
y o u  i n c l u d e  t h e i r  l o g o s  i m p r i n t e d  o n  m u g s , s h i r t s , c a p s , 
t o t e s , c a l e n d a r s , l e a t h e r  g o o d s , a n d  o t h e r  p r o d u c t s .

 8 .  C o m b i n e  s e v e r a l  p r o d u c t s  f o r  y o u r  d e s i r e d  p u r p o s e .  
C o m b i n i n g  p a c k a g i n g , p r o m o t i o n a l  p r o d u c t s  a n d  p r i n t  
i n t o  a  u s e f u l  a n d  v a l u e d  p r o d u c t  w i l l  a l l o w  y o u  t o  g e t  y o u r  
m e s s a g e  t o  t h e  r e c i p i e n t .

 9 .  S u r p r i s e  c u s t o m e r s  w i t h  u n e x p e c t e d  p r o m o t i o n a l  g i f t s  a t  
u n u s u a l  t i m e s  o f  t h e  y e a r  ( C h r i s t m a s  i n  J u l y )  f o r  e x a m p l e . 
E v e r y o n e  w h o  v i s i t s  y o u r  e s t a b l i s h m e n t  c o u l d  g e t  a  l o g o e d  
i c e - c r e a m s c o o p e r  o r  s a n d  p a i l . 

 10 .  I n i t i a t e  a  c u s t o m e r  l oy a l t y  p r o g r a m  a n d  r e w a r d  c u s t o m e r s  
w i t h  p r o m o  p r o d u c t s  i n  v a r i o u s  p r i c e  r a n g e s , d e p e n d i n g  o n  
n u m b e r  o f  v i s i t s  o r  o t h e r  e s t a b l i s h e d  m e t r i c s .

 11 .  Even  i f  you ’re  no t  a  pe t - re la ted  bus iness , cons ider  add ing  
pe t  p roducts  to  your  p romot iona l  e f fo r ts .  Peop le  l o ve  the i r  
pe t s  and  w i l l  l o ve  you  f o r  t h ink ing  o f  t hem too .  Au tomob i l e , 
t echno log y , i n su rance  and  ca r  r en ta l  c l i en t s  a re  among  
those  non -pe t  i ndus t r i e s  tha t  a re  r eques t i ng  pe t  p roduc t s .

 12 .  C o n s i d e r  e x p e r i e n t i a l  m a r ke t i n g  f o r  y o u r  b u s i n e s s , w h e r e  
y o u  w o u l d  p r o v i d e  y o u r  c u s t o m e r s  a n  e x p e r i e n c e  t h a t  
i n c l u d e s  p r o m o t i o n a l  i t e m s .

  Cons i de r  y ou r  a d  spe c i a l t y  r e p  a  ma rke t i ng  p a r tne r.  C a l l  
h im  o r  h e r  i n  f o r  r e gu l a r  p l ann i n g  mee t i n g s  on  p r omo t i on s  
com ing  down  t he  p i k e . E xpe r i e nced  pa r t ne r s  w i l l  h a v e  
f i r s t hand  know l edge  o f  wha t  o t he r  bu s i n e s s e s  l i k e  y ou r s  
a r e  do i n g  t o  p r omo te  t h emse l v e s  and  w i l l  c oun se l  y ou  
a cco rd i n g l y  on  how  y ou  can  s t and  ou t . A nd  f i n a l l y , a  b o nus  
t i p :  Ha ve  f un  w i t h  y ou r  p r omo t i on s . You  w i l l  b e  wo r k i n g  
w i t h  a  v e r y  c r ea t i v e  22  b i l l i o n  do l l a r  i ndu s t r y  who se  co s t  
p e r  imp r e s s i on  i s  mo r e  co s t  e f f e c t i v e  t han  t e l e v i s i o n  
( 1 . 8¢ ) , maga z i n e  ( 1 . 8¢ ) , and  ne wspape r  ( . 7¢ ) . T he  co s t  
p e r  imp r e s s i on  f o r  p r omo t i ona l  p r oduc t s  and  appa r e l  i s  
( . 6¢ )  pe r  imp r e s s i on… and  i t  l a s t s  and  l a s t s .


